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LUX* RESORTS PROVIDES CUSTOMIZED SOLUTIONS TO EACH
GUESTS

LUX* continues on its innovation trend, providing stimulating unique experiences for guests. Instead of offering the
same old ways of doing business and entertaining, LUX* choose to think of new ways of doing things and creating
special moments for guests. Proposing tailor-made offers to guests is LUX* Resorts ‘savoir-faire’. As such, the
group will make two Event marquees available to its clients as from July onwards. These ‘pop-up’ marquees can be
used anywhere, anytime, for weddings, conferences and other official functions. The largest LUX* Event Marquee
had a reception area of 600m2. There is also a multifunctional one of 450m2 that can be added to enhance the
overall area.
LUX* Resorts combines its high quality service with a new approach to organizing events, ultimately providing a
tailored service to each client. This offer is perfect for MICE, by allowing different receptions for each unique
function tailored to each client. These marquees will be available across all LUX* Resorts and each Produced by
LUX* property. They are all fitted with wooden floors, air conditioning, tables and chairs. Prices vary according to
the number of people and services.
Melanie Ohis, LUX* Resorts Groups & Incentives Manager will be pleased to handle your requests and propose
customized options for personal functions, as well as stylish business events.

For further information please contact:
luxresorts.com

LUX* Resorts is a collection of premium hotels in the Indian Ocean where guests can celebrate island life and enjoy light living; it is the new name
and consumer brand for the luxury hotels previously operated under the “Naïade Luxury Resorts” umbrella. The five resorts in the LUX* portfolio are
LUX* Belle Mare, Mauritius; LUX* Le Morne, Mauritius; LUX* Grand Gaube, Mauritius; LUX* Maldives and LUX* Ile de la Réunion.
The remaining properties previously operated by “Naïade Resorts” will be part of the “Produced by” LUX* Resorts portfolio. These resorts will
continue to be known as Tamassa, Bel Ombre, Mauritius; Merville Beach, Grand Baie, Mauritius and Hôtel Le Récif, Ile de la Réunion as well as Ile
des Deux Cocos, Mauritius, a private paradise island. In a world where time is precious, each moment matters, experiences and emotions are more
valuable than material things.
The brand’s Island Light concept is inspired by the nature, culture, flavours and wares of island life, presenting a true taste of
Mauritius, La Réunion and the Maldives. Clear rather than cluttered, free rather than formal, spontaneous rather than predictable,
LUX* Resorts are simpler and fresher, lightening, brightening and heightening the island resort concept.

